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CVTC Adult Education Volunteer Group at Community Gardens in Phoenix Park

IN THIS

ISSUE

2
3
4

Campaign Kicks Off
Company Spotlight UnitedHealth Group
Community Voices
Concerns

5
6
8
9

Volunteer Recognition Melissa Tomaier
2012 Day of Caring
In Brief
New Free Clinic Services

FROM THE EXECUTIVE DIRECTOR

9
10
11
12

Program SpotlightHead Start
Power of Collaboration
2nd Annual Shoebox Project
Upcoming Events

“It’s that time of year”

Many associate the fall of the year with United Way. “It’s that time of year” to plan their United Way workplace campaign. “It’s that
time of year” to ask for donations. I look at it a bit differently. For me, “It’s that time of year” set in motion what got me to where I
am today. Our October issue celebrates Day of Caring, where hundreds of volunteers went to over 20 agencies to work on projects
that may have never been done, or would have cost the nonprofit precious dollars. Day of Caring is an event that is near and dear
to me—it changed my professional life.
My first time volunteering for Day of Caring was over 8 years ago. My colleagues and I had arrived at St. Francis Food Pantry
dressed in our Day of Caring t-shirts and jeans (a big deal when you worked in a bank), ready to get our hands dirty and do good.
Jan Porath, Executive Director Upon arrival, we learned that we were teamed up with some volunteers from a competing bank in town. Gasp. How was this goUnited Way of the
ing to work? We moved on, our team spread out inside and outside of the pantry. There were many projects orchestrated by a very
Greater Chippewa Valley
organized director, Michelle Gribble, who is director still.
That day we wiped down shelving, arranged packaged food, and divided bulk product into smaller units, all under Michelle’s direction. As we enjoyed
brown-bagged lunches provided by a collaboration of local grocers, Michelle captivated her audience telling us about the work happening at St. Francis. She
explained how, several days a week, people lined up outside the door to get a bag of groceries. I learned that many clients volunteered at the pantry sweeping
floors, organizing food—whatever needed to be done—to show their appreciation, and because they didn’t simply want a hand out. We were told about local
businesses and farmers that deliver food to the pantry on a regular basis. She spoke about volunteers trained to register new clients and the delicate touch
it takes to welcome them and be considerate of their dignity.
After lunch, it was back to work. This was when I had my “a-ha” moment. Our next task was to sort and separate good green beans from moldy green beans.
Yes, moldy green beans. A very large donation had come from a local farm. Michelle explained that this was common, but for us, it was the most humbling
and gratifying experience of the day. We quietly and carefully separated bad beans from good. I think we were all silently recognizing some of the privileges we
had—I know I was. At that moment, I appreciated in a new way the complex decisions being made by individuals and families who are vulnerable. Decisions
of good beans or moldy beans, pay the electric bill or pay for an unexpected car repair, how to find time to read with your child when working two or more jobs?
This one simple task was very powerful; I realized that I could do more and would do more and that no one should have to settle for moldy beans. The rest, as
they say, was history. I became very involved in United Way as a volunteer and ultimately, to my honor, an employee.
Are you wondering how it worked out volunteering beside the local competition? It was fantastic. That Day of Caring
achieved the objectives of teamwork and camaraderie with my coworkers, meeting new community members, learning
more of the needs of the community that are often masked, and changing lives, in more ways than one.
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KICKING OFF OUR COMMUNITY CAMPAIGN
If we were to ask you what you thought our busiest time of the year
was, most of you would probably guess the time frame surrounding
our campaign kickoff. The rest of you would probably suspect it to be
a trick question and answer contrary to your gut feeling.
Well, go with your gut on this one. Our campaign kick-off season is
off and running and it has been an exciting time for us, not to mention for all our employee campaign coordinators and the participating businesses doing everything they can to promote the benefits of
investing back into the community through United Way.

LIVE UNITED Week
This year, with the extensive help of our 2012 Campaign Chair Peg
Leinenkugel and her supportive staff at Leinie Lodge, we held a fun and
amazingly successful Tailgate Kick-off Event under a 60 foot by 40 foot
tent. This event helped to launch our LIVE UNITED week and begin our
campaign drive in earnest. 7 area restaurants and food vendors donated
their food and staff to serve approximately 300 attendees. Leinenkugels
generously served free beer and offered up some extremely cool items
for the live auction. And the tent was a-rockin’ with music performed
and time donated by the local band Half Life.

mind! However, as our United Way continues to move steadily ahead
with our community impact model, we strongly believe that a heavy
focus on the dollars raised distracts from the larger goal of improving
the education, income and health of our community. Counting dollars
alone will not attend
More to know @ www.uwgcv.org:
to the issues affect• Kick-Off Event details
ing our communities.
• Day of Caring projects & results
Donations are, how• What you support when you give
ever, more important
than ever to further our goal of community impact and ensuring that
everyone in the greater Chippewa Valley has access to a good quality
of life.
We are very pleased and thankful to announce that, to date, we have
surpassed $600,000 in pledges, which puts us ahead of both 2011
and 2010. We have achieved this because of the amazing support
of local businesses and individuals who truly recognize the value of
investing back into our communities.

Increasing United Way exposure
Tom and Rhonda Cardella generously donated their Costa Rica condo
for 8 days and 7 nights as a grand prize for our kick-off drawing. Susan Berg from St. Joseph’s Hospital in Chippewa Falls was the lucky
winner of this, with round-trip flight donated by Holiday Vacations
and luggage donated by Macy’s department store.
On Friday, we capped off LIVE UNITED week with Day of Caring. A tremendous amount was accomplished by a large and generous group
of volunteers. Make sure to read more about this in our special center
spread article on pages 6 and 7!

By the numbers
Meanwhile, to date, 101 Chippewa and Eau Claire county businesses have already kicked off their campaigns, with our Director
of Resource Development attending 32 campaign events. One thing
some may notice as missing from our campaigns in recent years is a
campaign goal. First of all, rest assured, we certainly have a goal in
2 | LIVE UNITED
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Noticed anything around town, lately? If you haven’t yet, trust us—you
will. Through the generous support of area businesses, United Way of
the Greater Chippewa Valley has been able to extend its reach to the
larger community through brand awareness campaigns running on
billboards, and on illuminated displays at Oakwood Mall. This top-ofmind awareness campaign dramatically increases the exposure of our
LIVE UNITED message, while also informing the public about the terrific
involvement that area businesses have invested in our community.
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COMPANY SPOTLIGHT
UnitedHealth Group - Eau Claire

UnitedHealth Group is a leading health care company, serving more than
75 million people worldwide. Locally, UnitedHealth Group is over 1,300
employees strong and growing. One of UnitedHealth Group’s primary mottos is “helping people live healthier lives.” But, far more than simply a
business slogan, this is ingrained in their corporate culture and expands
beyond the products they provide. Last year, with matching donations
from the company to eligible charitable organizations, UnitedHealth
Group employees raised $15.5 million for individuals in need. Our local
UnitedHealth Group is one of United Way of the Greater Chippewa Valley’s
top 25 businesses for money raised in our campaign.
Worldwide, 79 percent of UnitedHealth Group employees and 97 percent
of executives volunteer their time to charitable and nonprofit programs,
totaling more than 300,000 hours of volunteer service in 2011. Locally,
UnitedHealth Group of Eau Claire recruited almost 90 volunteers for our
2012 Day of Caring—the largest single pool of volunteers from any participating organization. In March of 2012, they were presented with the
Day of Caring award at our Gold Awards for similar outstanding efforts
in 2011.
UnitedHealth Group’s LEET (Local Employee Engagement Team) is just
one example of the company’s philosophy of giving back. Approximately
18-20 employees are on the team who promote various volunteer activi-

ties in the community and assist in engaging their staff in team building
events. Since its inception in 2009, the company has become more locally involved than in the past and the team offers employees numerous
opportunities to participate with a charity of their choice.
According to UHG leadership, “I’m proud to say that UnitedHealth Group
supports United Way and our employees truly care about making our community a better place in which to live and work. Our strong partnership
with the United Way of the Greater Chippewa Valley aligns with our mission of “helping people live healthier lives”. Our employees in the Eau
Claire office give, advocate, volunteer and LIVE UNITED!”

Dove Healthcare Volunteer Team
at a Western Dairyland Homeless Shelter
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TOP CONCERNS OF THE
COMMUNITY COLLECTED
In June and July of this year, United Way of the Greater Chippewa Valley, along with Clear Vision Eau Claire and Vision 2020 Chippewa Falls,
held 12 face-to-face community conversations in 7 different Chippewa
and Eau Claire county communities. 116 public participants attended,
and another 126 residents participated through an online survey. These
sessions were held to further United Way’s community impact mission
by getting direct feedback from the general public on issues affecting
education, financial stability and health in their communities. Data gathered from this public feedback is being used to form specific community
action plans with the hope of creating real, lasting change in our area.
An extensive amount of feedback was recorded—over 1,000 unique
issues/concerns were gathered and organized under the categories of
education, income and health to reveal the top 4 challenges/concerns
of community residents. These are listed below (T denotes a tie):

Education:
1: Funding from the State of Wisconsin to support education is reduced and future is uncertain/unknown
2: More vocational education emphasis at K-12 level
because 4-year university is not the right career track for every
student
T3: Early childhood and elementary level programs are critical for kids
to experience continued success in school
T3: Literacy skills (e.g., grammar, spelling, punctuation, reading, and
writing) are lacking and need to be improved
T3: Parents lacking skills/need training to help their kids be successful in
school, especially at early ages when preparing for school system
4: Extra-curricular activities (e.g., arts, music, sports) are being cut
and that has a negative effect on a child’s overall development

Income:
T1: Financial literacy is lacking in the school curriculum (should start in grade school) and similar resources are needed in the community to help people
with tasks like budgeting, managing money, and
dealing with interest rates
T1: Transportation--cost of fuel, limited public options, and not having reliable vehicle limit mobility for jobs, where people live, and/or
access to services
2: Affordability of living becoming a greater concern due to rising
costs, which has resulted in a downward spiral in financial stability
for families and certain age groups
T3: Too many low-paying jobs, especially for the levels of education and
experience some people possess
T3: Too many people are just one bad circumstance away from finan4 | LIVE UNITED
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Community Conversation at CVTC on July 24, 2012.

cial disaster (e.g., car breaks down, medical emergency)
T3: Young people need jobs in the summer to help support increased
costs for their family
T4: After finishing college (UW-EC or elsewhere), people do not return to
the area because there aren’t enough jobs or the pay is so poor
T4: Childcare services need to be more affordable
T4: Health care insurance--many people have lost benefits or can not
afford the premiums

Health:
T1: Access to health care not possible for many individuals in this area, especially the poor, elderly, and
uninsured
T1: Cost of health care is still too high for most people, especially in the
Chippewa Valley, despite advances in medicine
T1: Mental health provider services needed for all ages, especially for
people living outside of Eau Claire and Chippewa Falls
T1: Mental health should be a high priority: Alarming statistic that 1
in 5 people have mental health issues, but 2/3 of them get no treatment--especially a problem for those who are poor or uninsured
T2: Alcohol use and abuse evident in all age groups, yet this state’s
culture seems to accept the problem (e.g., binge drinking and driving under the influence)
T2: Dental care needs to be affordable and accessible to everyone
T2: Obese or overweight children and adults is becoming an increasing
concern, especially since that condition often leads to other chronic
problems like diabetes and hypertension
3: Free clinics are a valuable resource and there should be more of
them or hours extended for existing ones, especially to give staff
additional time to focus on wellness
T4: BadgerCare cuts have had a major impact on access to health care
for low-income individuals and families
T4: Health care demands increasing, but resources decreasing
T4: Transportation access to health care facilities limited or non-existent
In addition, 537 distinct responses from people were gathered regarding what they valued most in a community. This information will be
used specifically by Clear Vision Eau Claire and Vision 2020 Chippewa
Falls as they continue their initiatives for collaborative development of
a vision for business and community advancement.
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MELISSA TOMAIER - THE STICKY SIDE OF VOLUNTEERING
Melissa Tomaier has a complicated relationship
with cotton candy. “For three months, I can’t stand
the smell of cotton candy. But after that, it makes
me think of awesome days with great people making a difference in the community.”

Melissa’s reflections on this sticky fluff of sweetness refer to her years of volunteering for Taste of
the Valley, the United Way fundraiser that features
food and family fun at Phoenix Park. Missy has volunteered to run cotton
candy at Taste of the Valley since 2008, and hasn’t missed a year of
covering herself in a pink, furry coat of volunteerism for the United Way
cause. And either her daughter Alexis or son Andrew is always right there
beside her.
And why does she do it year after year?
“Free cotton candy.” She delivers this deadpan with her quirky, irresistible humor that could explain her willingness—even eagerness—to take
on volunteer roles which others wouldn’t touch with a 2-foot cotton candy
cone. Then, she turns very matter-of-fact as she explains her volunteer
lifestyle which includes Special Olympics and participating in United
Way events such as Day of Caring, among others. “I’d give bucketfuls of
money if I could,” she says, seeing volunteering as the most effective addition to donating. “It’s nice to give back to the community. I’m fortunate
because both my husband and I work.”

Missy started volunteering years ago when she had time off for the Holidays and craved something productive to do during that time. She hooked
up with Hope Gospel Mission and volunteered her time wrapping gifts for
those living at the shelter. Since then, she has volunteered regularly at
Special Olympics, and is a regular volunteer for United Way events, as
well as being on the Associated Bank Volunteer Committee.
Missy especially likes the fact that much of her volunteerism is directly or
indirectly helping children because she realizes that so many children are
lacking basic needs. But she is also very honest and direct about other
motivating factors to her volunteerism. “I do it selfishly knowing I’m doing
good for others.”
Missy has made sure that volunteerism is a part of her children’s lives
as well. Lexie, now fifteen, enjoys volunteering and gets a lot out of it. For
Missy, it’s important to get them involved with helping others and not
focusing on themselves, especially as some teenagers tend to do.
Her son, Andrew, is ten and is at an age where, “as long as it’s something
he wants to do, he’s all for it,” Missy says. Fortunately, Andrew likes a lot
of the volunteer opportunities his mother presents him. And for Missy, she
sees how volunteering has helped him by giving him a chance to interact
with all kinds of people.

The only bad side to Missy’s volunteering? “My daughter can’t wear her
cotton candy perfume.”
WWW.UWGCV.ORG | 5
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Aging and Disability Resource Center – Home of Judy Lee

During the 1980s, several United Way organizations began
organizing single-day group
volunteer events to assist their
communities. In 1991, United
Ways began calling this event
Day of Caring.
In 1995, our area saw the first United Way Day of Caring organized. At
first, though only a handful of projects were accomplished by a small but
able groups of volunteers, the impact of this day was significant. Since
that time, this one-day event has grown to now recruit hundreds of volunteers to help non-profit agencies and public service locations throughout
Chippewa and Eau Claire counties.
Our 2012 Day of Caring was an impressive mobilization of the greater
Chippewa Valley community. Approximately 420 volunteers rolled up
sleeves and got to work helping 21 non-profit and public service organizations on well over 80 projects in Chippewa and Eau Claire counties.
All together, this represents over 1600 hours of volunteer labor to help
locations that serve our community.
Applying the current value of a volunteer’s time in the state of Wisconsin*, this amounts to over $30,000 in labor offered to these important
community resources. However, the importance of Day of Caring goes far
beyond a dollar value. For many participating volunteers with busy work
and home lives, this is one of the few opportunities they have to give back
to their community because their workplace is allowing them the time to
participate. For others, Day of Caring is an introduction to volunteering
of any kind.
Our September 14, 2012 Day of Caring led to dozens upon dozens of
amazing stories. Here are just a few.

Lisa Wells, Options Counselor for the Aging and Disability Resource Center, was looking for any help she could get for a senior whose husband
was in assisted living. This woman, Judy Lee, needs to sell her home, but
it needed a significant amount of work. A team of about 30 volunteers
from UnitedHealth Group and Charter Bank arrived that day and wasted
no time doing yard work, landscaping, painting, staining, driveway sealing, cleaning and more. When they didn’t have enough blacktop sealant
for the driveway, volunteers went to pick up more. When time and deck
stain ran out, Kurt Lauer, a volunteer from UnitedHealth Group, came
back on Sunday during his personal time to finish the job.
Sara Reemtsma, another volunteer from UnitedHealth Group, made a
special connection with the homeowner, Judy Lee:
After many…volunteers ….headed back to work, I had a bit of extra time
to continue…pulling weeds and trimming bushes. …Judy sat next to
me in the lawn exchanging conversation. I told her I grew up on a dairy
farm….Judy then shared that her and her husband had a hobby farm…
We laughed and reminisced…Not until this time, did I find out that her
husband actually resides in a local nursing home. I knew that Judy needed
the physical help with chores, but hadn’t realized until this moment that
she also needed that everyday common conversation that many of us take
for granted….As I came back to work for the remainder of my day, I felt
as though I glowed—knowing that I had helped make a difference in
Judy’s day.

Michelle Hook, a UnitedHealth Group volunteer, happened to live just a
few blocks from Judy’s home, so for her, the project became more personal, since she was helping out someone in her neighborhood. Because
of this, Michelle says, “My family and I plan on going by Judy’s house to
visit every so often (before she moves) to see if she needs help…”

Boys & Girls Club of Chippewa Falls
Xcel Energy can not only provide a large team of volunteers, they can also
provide special skills and equipment unique to their company. Because
of this, a 65-person team of volunteers was sent to the building space
in the Chippewa Falls Museum of Industry and Technology where Boys &
Girls Club will have their new Chippewa Falls location. That section of the
building not only required some significant indoor and outdoor cleanup,
painting and maintenance, but also needed electrical work, plumbing,
plus an entire wall torn down. Xcel Energy’s volunteer team worked a full
day at the site and significantly helped Boys & Girls Club get closer to
accomplishing their goal of opening their doors in December.
James Mandelert, docent and board member at Chippewa Falls Museum
of Industry and Technology and part of the supervisory team for this Day of
Caring project, was impressed by and thankful for the Xcel team’s work.
“… What a wonderful crew we had and how nice CFMIT looks now! I have
gotten feedback from friends in Chippewa Falls that have commented
how much better we look…[Day of Caring] gave us the boost needed to
make this wonderful organization a reality in Chippewa Falls!”

6 | LIVE UNITED
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*Based on 2010 state government figures. Calculated by Independent Sector, a leadership network for nonprofits, foundations, and corporate giving programs.
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Other Projects Accomplished
One of the aspects of Day of Caring that makes it so special is not what
is planned, but instead the extra initiatives volunteers will take to help
out. EO Johnson’s volunteer team was assigned to one of Bolton Refuge
House’s locations. While cleaning carpets, the volunteer group noticed
how much paper toweling
they were using when filling
and emptying the equipment.
Realizing that this was an expense for Bolton, the EO Johnson team donated personal
coupons each of them had
received days earlier from a
Cascades Tissue Group event
for free cases of any paper
product. They then contacted
Cascades Tissue Group directly and asked if the company would match their donation. Pat Brogan
from EO Johnson said that, “Jane Julson and the Cascades crew stepped
to the plate, and not only matched our donation, but are adding 2 additional cases of products, so we can give them 10 total cases!”
At the Girl Scouts offices, Kathy Ulrich, a member of the Sacred Heart

Hospital volunteer team,
passed by a large, wooden
cabinet in their garage with a
broken glass pane. She happened to be a stained glass
artist in her spare time and
had experience working with
and installing glass, so she
took it upon herself to take
measurements, go to a glass
company and have them cut
a new piece of glass. She covered the expense herself, and had the new
piece of glass installed in little time.
These are just a few of the stories that come out of Day of Caring, and
many more remain untold. For so many who participate, a lasting impression is made—both on the volunteers, and on those they helped. As Pat
from EO Johnson shared, “Not only did it make us feel good to help an
organization…it made us more aware of what they do; the need for what
they do, and the struggles…an organization like theirs goes through on a
daily basis.”

THERE’S MORE TO THE STORY:
Visit www.uwgcv.org/day-caring
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IN BRIEF
§ Special thanks to Jeff Thompson of Jeff Thompson Photography for
donating his time and equipment for our Superbowl Ring Fundraiser
at Leinie Lodge on Sept. 21. Special thanks as well to Tom Cardella for
loaning his Green Bay Packers Superbowl ring and to Leinie Lodge for
inviting United Way for this opportunity.
§ Mega Foods in Eau Claire is helping our United Way by offering patrons
the chance to donate $1 to United Way. Make sure to shop at Mega
Foods and see their windows decorated with LIVE UNITED t-shirt graphics from all who have donated. As of this newsletter, Mega Foods has
already helped raise over $1,100 to our campaign!
§ Stacey D. Stewart has accepted the newly-created position of President,
United Way U.S.A. Stacey is currently Executive Vice President, Community Impact Leadership & Learning, for United Way Worldwide. Prior to
joining UWW Stacey was the senior vice president in charge of the Office
of Community and Charitable Giving with Fannie Mae. The focus of the
U.S. network revolves around making real impact in the areas of education, income and health. Stacey’s track record working with local United
Ways and external partners makes her a perfect fit for the new position.
8 | LIVE UNITED
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§ Dane County will partner with United Way of Dane County to launch a
new pilot birth to four-year-old kindergarten program to help more children
and families succeed in Madison’s Leopold Elementary School neighborhood. This newly created ‘Leopold Early Childhood Zone’ will be included
in the County Executive’s 2013 budget, to be introduced on October 1st.
The proposal expands the county’s successful Early Childhood Initiative
(ECI) to help more families, and partners it with the United Way’s ParentChild Home Program to comprehensively help kids. This pilot program is
yet another example of the far-reaching potential of the community impact model which United Way of the Greater Chippewa Valley is moving
toward.
§ Jacque Hogan and Wayne Jennings have joined the Income Advisory
Council as part of our United Way community impact model. Jacque is
Department Director of the Fresh Start Program at Western Dairyland.
Wayne is the Certified Consumer Credit Counselor at FamilyMeans. Both
of them bring a wealth of knowledge and experience to the council.
§ Congratulations to Jake & Peg Leinenkugel for being named Oktoberfest Festmeister and Festmeisteren at the 2012 Oktoberfest celebration. A long-overdue honor that makes us particularly pleased during
Peg’s term as United Way Campaign Chair!
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FREE CLINIC OFFERS MENTAL HEALTH SERVICES

Chippewa Valley Free Clinic re-launches services to those with mild to moderate behavioral issues.

August, 2012 Ribbon Cutting Ceremony at Chippewa Valley Free Clinic’s
new location at 836 Richard Drive in Eau Claire.

The Chippewa Valley Free Clinic has re-launched its Mental Health
Clinic to provide services to those needing treatment for mild to
moderate behavioral health issues, such as depression or anxiety,
or alcohol/substance abuse dependencies. Licensed psychiatrists,
nurse practitioners, psychiatric nurses and therapists are available to
provide counseling with medication support for those who do not have
another health care alternative. The Free Clinic also works in close
collaboration with the Eau Claire County Human Services Department,
Omni and Sacred Heart Hospital to provide services to those patients
who have more severe mental health needs that go beyond the scope
of basic health care the Free Clinic is able to deliver. To receive treatment at the mental health clinic, a person must first visit the Chippewa Valley Free Clinic on Tuesdays from 4 p.m. to 5 p.m. to establish
themselves as a patient. Patients will then be given a scheduled
appointment during the clinic’s open hours, which are the 2nd and
4th Thursdays of each month, starting at 5 p.m.

WESTERN DAIRYLAND
HEAD START PROGRAM

Strengthening Families to Help Children Succeed
Western Dairyland Economic Opportunity Council, Inc. is a private, non-profit community action agency that began in 1966,
two years after President Johnson signed the Economic Opportunity Act which it serves under. Covering Buffalo, Eau Claire,
Jackson and Trempealeau counties, their mission is to alleviate
poverty-related conditions and provide opportunities which enable people to advance economically and socially. This mission
is aggressively pursued through multiple programs that include
homeless shelters, training and counseling programs, weatherization programs, energy crisis assistance, women’s health
centers, and much more.

parental participation as children’s educational, social and
physical development is monitored and nurtured. Shelby Fetting, Manager of Family Services, explains that a strong relationship of trust and respect is built between staff and families,
One of Western Dairyland’s important programs is Head Start. which encourages the desire for families to rise above poverty
Originally focused on a child’s social development, this pro- and for children to succeed in school.
gram has become more comprehensive to serve the whole fam- 525 children are currently enrolled in the program. Western
ily while developing the child’s learning skills, as well as at- Dairyland Head Start’s delegate agency, the Eau Claire Area
tending to their nutritional, medical and oral health.
School District, provides Head Start services to 123 of these
To qualify, children ages 3 to 5 and their families must be at children. Western Dairyland partners with local child care cenor below 100% of the poverty level. This program encourages ters to provide Head Start for families working and/or attending
CONTINUED ON PAGE 11
WWW.UWGCV.ORG | 9

GIVE. ADVOCATE. VOLUNTEER.

POWER OF COLLABORATION

A perspective on United Way’s role in our community
By Dustin Olson, Director of Resource Development, UWGCV

As Director of Resource Development, I’m often explaining to others
why I think they should support United Way of the Greater Chippewa
Valley. Often, the discussion centers around how many dollars we
raise and invest in the community, and specifically what programs
are supported by United Way. But for a long time I felt I wasn’t
properly communicating the real essence of what United Way was
about. And then, Live United Week happened.
Live United Week was a perfect, concrete example of what we as
United Way are uniquely positioned to do in our community – and
how powerful United Way’s role can be in building a better Chippewa Valley. We know how to collaborate. We know how to mobilize.
When we get our network of donors, volunteers, businesses, local
nonprofits and government working together, big things happen!

Employee Campaign Coordinator (ECC) training at RCU conference
room on June 27th.

cates for United Way and community change.

Finally, the week ended with one of our most successful Day of Caring volunteer events ever. More than 420 volunteers took part in
projects throughout the Chippewa Valley. They cleaned, they painted, they remodeled, they landscaped and much much more. It was
inspiring to see so many people around our two counties exercising
We started the week the mantra written on their shirts: Live United.
with our Campaign Phew! What a week! Literally thousands of volunteer hours, generKickoff at Leinie Lodge, ous sponsorships and donations, serious and deliberate planning,
an event only made and a lot of elbow grease went into making the week possible.
possible through donaIt became clear to me during that week that United Way, its voltions and contributions
unteers, staff and supporters, have the privilege of being part of
from all involved. From
something that is much larger than the sum of its parts. United
the food, to the band, to
Way is more than a fundraising goal, or 43 partner agencies, or
Live auction at the Monday, September 10th
auction prizes and our
the nearly 1,000 volunteers mobilized in 2011. United Way is our
United Way Kick-Off Event at Leinie Lodge.
Leadership Circle trip
community.
giveaway; nearly everything was donated to support United Way
and culminated in a great success with more than 250 people at- The collaborative efforts being led are truly the essence of United
tending and over $150,000 generated in early pledging and gifts. Way. The actual process of community members coming together to
address community issues is what we know will solve the problems
Live United Week also marked the kickoffs of many of our workwe face. When we set aside whatever our differences may be and
place campaigns – the result of months of planning, meetings and
take a seat at the table, amazing things happen. Lives are changed,
preparations from our Campaign Leadership volunteers, our Accommunities are built, hope is inspired and we all benefit. We’re so
count Executives, our Employee Campaign Coordinators and many
glad that you’ve pulled your chair up to the table.
of our extremely supportive local leaders. All in an effort to reach our
campaign goal this year.
Live United Week also kicked off our Emerging Leaders Shoebox
Project, a project the group is hoping will collect over 750 shoeboxes filled with personal care items for those in need. It also
marked a fresh effort of the group to plug more young leaders into
United Way of the Greater Chippewa Valley. On September 10, the
group met for the first time with many newly recruited Advisory
Council members – growing the group from 6 volunteers to 15 intelligent, motivated, young community leaders who will be advo10 | LIVE UNITED
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school. A collaboration with
Chippewa Valley Literacy Volunteers includes adult education to parents and Head
Start to 15 of their children.
All programs are monitored
and kept accountable to the
proven performance standards of Head Start.
United Way of the Greater Chippewa Valley helps to fund oral
health screenings and oral health education as part of Head
Start’s commitment to comprehensive wellness for children.
Enrolled children receive this oral health screening and are referred to a dental provider for a dental exam and any needed
treatment. Assistance includes transportation when needed, as
well as full guidance throughout the process.

The dental education and exams (including preventative fluoride varnishes), are largely handled by Sarah Wruck, RDH, Western Dairyland Head Start’s dental hygenist. “There’s something
magical about Sarah,” Shelby says, referring not only to Sarah’s
dental expertise, but to her engagement with families in teaching oral health. “She makes a real difference.”
Western Dairyland’s Head Start program makes a significant
difference, not just in a child’s life, but for the entire family, and
success stories abound. An inspiring 20% of Headstart staff are
former clients, now making a significant difference for others.
And, just recently, Shelby met a former client who is now getting her bachelor degree in Elementary Education. For Shelby, a
veteran of 17 years at Western Dairyland, parental involvement
with the Head Start program is paramount to achievements like
these: “The key to a child’s success is through the parent.”

EMERGING LEADERS 2ND ANNUAL
SHOEBOX PROJECT
As you read this, our
United Way Emerging
Leaders group is in
the final days of their
2nd Annual Shoebox
Project. After the success of last year’s drive, they have embraced
this as a regular effort to collect non-perishable toiletries and
essentials for homeless and financially insecure individuals in
the Chippewa Valley.

lected. Workplaces and schools took part and did a wonderful job
rallying people to participate. As a result, shelters and non-profit
organizations were spared significant costs in everyday supplies.
Travel-sized items tend to work best for these non-profits, though
any size product is appreciated. For more details and a full list of
items to donate, as well as a list of drop-off locations, please visit
www.uwgcv.org/shoebox.

The Shoebox Project stems from the fact that area shelters and
agencies that serve individuals in economic and domestic distress need everyday items such as soap, shampoo, toothpaste,
and scores of other everyday items for their residents and clients.
These supplies add up quickly, yet are items not typically donated.
The Shoebox Project asks that people fill a shoebox with items like
these and bring them to one of seven designated drop-off points,
which includes United Way of the Greater Chippewa Valley. This
year’s shoeboxes will be collected until October 22nd, then delivered to area shelters and agencies so they can be used by those
in need. As with last year, people are encouraged to have fun with
the project and decorate your shoebox before dropping it off (if
decorating your box, please wrap the lid and the box separately).
Last year, over 500 shoeboxes filled with donated items were colWWW.UWGCV.ORG | 11
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UPCOMING

EVENTS

NOVEMBER - MARCH

DECEMBER

FEBRUARY

MARCH

Dec. 8th, Loopy’s, Chippewa Falls

Day and location to be announced.
Please visit our website for updates.

Day and location to be announced.
Please visit our website for updates.

Loopy’s Volleyball Fundraiser
Tournament

Organized by Chippewa Valley Technical
College marketing class.
• Limit 30 teams - Contact Loopy’s to register.
• $120 per team to register.
• Raffle, silent auction & more!
All proceeds to benefit United Way.
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Emerging Leaders Wine-Tasting

Organized by Emerging Leaders.
$30 per person, $50 per couple. Proceeds
to benefit United Way.

Gold Awards

$30 per person, $210 per table of 8.

To learn more about these and
other United Way events, visit us at:

www.uwgcv.org
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