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Volunteer food collectors and postal carriers unload collected items during Stamp Out Hunger on May 10th.
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“The business of doing the most good”
Jan Porath, Executive Director, United Way of the Greater Chippewa Valley

We started our journey over 15 years ago to revisit the way we serve the community. During the process, many discoveries and changes occurred,
including the consolidation of two United Ways. A light bulb experience of sorts happened—United Way is the primary catalyst to achieve community
wide change—the “go to” organization to get something accomplished by emphasizing program accountability and efficiency, leveraging every
donor’s investment. The outcome of this revelation was recognition that United Way should continue to provide the majority of private sector funding
for health and human services. In order to accomplish that, the critical strategies for distributing the funds became even more important.
Based on results, decisions are to be research-based and driven by volunteers who understand the needs in our community. Their decisions must strengthen people’s lives—must
support achievement of United Way’s mission and uphold community action plans. The
broad vision is to develop methods that lead to measurable community impact.
The interrelationship of crime, health, early childhood development, mental illness, the abuse
of alcohol, family disintegration, poverty, affordable housing, and other basic need services
must be considered. A system approach to providing solutions must be developed. These
issues are of broad community interest that no one organization, acting alone, can solve. A
holistic approach that examines the issues that most affect our community is imperative.

The interrelationship of crime, health,
early childhood development, mental illness, the abuse of alcohol, family disintegration, poverty, affordable housing, and other basic need
services … these issues are of broad
community interest that no one organization, acting alone, can solve.

United Way is developing an external-oriented way of pursuing our mission—engaging multiple community partners in efforts around specific
objectives and working more collaboratively with other community organizations and systems. Today’s issues require a deeper level of knowledge
than we have ever had in the past. We are committed to being a resource to the community and sharing what we learn and know. United Way
willingly embraces the complexity of the challenge in the communities we serve.
Our plans reveal a new, diverse array of complimentary, proactive strategies through which we can make
a meaningful impact. This change will mean increased accountability for United Way to report results to
the donors. This is a challenge that we eagerly accept, are passionate about, and look forward to sharing.
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Return on Investment for
Filling Skills Gaps in Area

Certain skilled trade positions can bring $400,000 or more
a year to economy
The Eau Claire Area
Economic Development
Corporation (ECAEDC) released a skills gap study
in October of 2013 focused on the Eau Claire
business community. In
this report, four key findings were reported: individuals entering the workforce do not necessarily possess critical skills;
local labor market information and trends are not easily accessible to
consumers of education; communication, coordination of information,
and outreach efforts are not aligned to effectively address the skills
gap; and, targeted resources are needed to support efforts to narrow
the skills gap.
Among the many recommendations made in this report were the needs
to expand communications between the business and education sectors, and expand training and educational programs for critical skill
development or career pathways.
Since publication, the ECAEDC has received data from over 60 manufacturing companies identifying distinct skills gaps in our area preventing these companies from filling positions, or causing them to hire
outside our area. Using this information, a new return on investment
(ROI) impact model has been created using this information to show
how much it is worth to our local economy to fill these positions. Scott
Hodek, economist for the Office of Economic Advisors at Wisconsin Department of Workforce Development and United Way Income Advisory
Council Chair, created the formula.
“For this model, I used machinery manufacturing—air purification
equipment in particular,” says Hodek. “Most manufacturing would
have a similarly high multiplier, with some even higher… [This model
resulted in] a 1.8 multiplier.” This means that, for each skilled labor
position filled in air purification equipment manufacturing, 0.8 jobs are
created in other industries (or, for every 10 jobs filled, 8 are created in
other industries).
Broken down, the indirect effect of this is that 0.3 jobs are created
in other industries as a result of local business-to-business spending
within the machinery manufacturing, air purification equipment supply
chain. These would be inputs to their manufacturing process such as
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materials, office supplies, and other necessary products and services to
support operations and administration. The induced effect would be 0.5
jobs are created in other industries as a result of the personal spending
of the new employees.
Regarding the economic impact resulting from filling this particular industry’s skills gap, Hodek’s model reports that the output impact would
be $427,297 per year in sales added to our local economy for each position filled. “Other types of manufacturing will be different depending
on their local supply chain,” explains Hodek, “but manufacturing in
general generates high impacts here.”
Broken down, the direct impact per annum for each position in this
industry filled would be $317,365 based on sales generated at the business where the new person is employed. Indirectly, $55,212 in sales
would be generated by the business buying increased inputs from other
local businesses. $54,720 in induced sales would be generated by the
spending of the new employee.
Hodek applied an array of variables to this model, which can be adjusted for other industry-specific skilled labor in the local area based
on current salary models, per-unit costs of goods manufactured, retail
costs, and many other factors.
As chair of the United Way Income Advisory Council, Hodek presented
this model as a way to further validate the importance of providing the
means for disadvantaged residents to enroll in post high-school training to advance their careers within specific industries. This is a key
objective of United Way’s Financial Stability Partnership initiative. In
this case, by providing microgrants to individuals who may not qualify
for financial assistance but who need help to offset barriers such as
transportation and childcare that otherwise prevent them from pursuing skills training through secondary education, they not only increase
financial stability through career advancement, but also strengthen the
overall economy of our communities.

View the ECAEDC study, “Narrowing the Skills Gap A Regional Workforce Initiative”:
eauclaire-wi.com/pdf/Skills_Gap_Report_FINAL_lowres.pdf

View United Way’s Financial Stability Partnership:
www.uwgcv.org/income
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2014 impact tours begin in july

Book a half-day or full-day tour to visit United Way program partners
A common response when someone is asked how they became more
involved with United Way and service to the community is, “I went on
an IMPACT Tour …”
United Way IMPACT
Tours are offered every
year during the summer
and into the fall. On a
tour, a group is taken to
multiple United Way program partners to get a
tour of their facility and
services, and to learn
more about what they do

To View the IMPACT Tour Schedule, Visit:
www.uwgcv.org/impact-tours

and who they help.
Half-day tours include lunch and
presentation at
The Community
Table, and transportation this year
is being generously donated by
Student Transit.
One day each month, a morning and afternoon tour is scheduled. Individuals and groups are welcome to choose either A.M. or P.M., or take
both for a full day tour. Tours are free of charge.
To sign up for a tour, or to set up an IMPACT Tour for employees of your
organization, please contact Dustin Olson at 715-834-5043, or email
dolson@uwgcv.org.

PROUD TO SUPPORT

UNITED WAY
IN THE CHIPPEWA VALLEY

Promotional supplier and
hole sponsor of the United Way
Annual Golf Tournament.

•
•
•
•
•
•

Name Brand Apparel
Engraved trophies, plaques, crystal bowls, custom-made statues
Gifts: logoed for celebrations, anniversaries, holiday, thank you
Calendars and Holiday Cards: many sizes and styles
Tradeshow: booth exhibits, banners, giveaway items
Fundraisers & much more!

877.748.0367

www.gatorgarb.com
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AN EXCITING NEW WAY TO KICK OFF LIVE UNITED WEEK
United Way, business sponsors and program partners will come together
on Saturday, September 6th from 11 A.M. until 5 P.M. at Irvine Park in
Chippewa Falls for a day of family fun and entertainment. The United
Way Community Block Party features educational games and events, free
services to the public, and information about our community. This block
party will be the official kick off of our 2014 campaign.
The day will offer free, family-friendly entertainment throughout the day
for all ages including magician/storyteller/juggler Bob Kann, musician
and storyteller Randy Peterson, and local alt-country favorite Jeff White.
Delicious food offerings will be available from All Star Catering, Dickey’s
Barbecue Pit, Firehouse Subs, and Summer Snow, with part of the proceeds supporting United Way’s education, income and health initiatives,
as well as basic needs.
Games and activities will offer chances to win prizes at our Education,
Income and Health Zones, while giving the public of all ages a better
understanding of issues affecting early childhood development, financial
stability, and overall health and wellness. The Education Zone will have
a children’s activity center hosted by Family Resource Center. The Income
Zone will feature free money management and debt reduction seminars
4 | LIVE UNITED

®

presented by FamilyMeans. The Health Zone will feature free health assessments from Marshfield Clinic, Mayo Clinic and St. Joseph’s Sacred
Heart hospitals.
Also exhibiting at the event is the Chippewa YMCA and their “Train Like
a Jedi” exercise program for kids. Big Brothers Big Sisters, Bolton Refuge
House, Boy Scouts, Catholic Charities, Citizens Employment and Training
and many others will also be present.
The intention of the United Way Community Block Party is to offer a free,
enjoyable event for all ages that will increase awareness in the community of services available, the issues affecting quality of life, promotion of
healthy lifestyles and behaviors, and the initiatives that United Way will
be implementing beginning July of 2015.
United Way would like to thank our major sponsors: Associated Bank, Mason Companies and WESTconsin Credit Union. We would also like to thank
our Education, Income and Health Zone sponsors: Marshield Clinic, Mayo
Clinic and St. Joseph’s Sacred Heart hospitals.
Thanks also to our in-kind sponsors: Premium Waters, ProVyro Waste
Services, and Sundstrom Septic Services.
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COMPANY SPOTLIGHT
Mason Companies, Inc.

August Mason came to the Chippewa Valley from Germany in 1850
and became highly successful in the booming lumber industry. By
the turn of the century, however, the Chippewa Valley lumber industry
had exhausted itself, and August retired. His son, B.A. Mason, was
entering the shoe industry at that time and he and August started the
Mason Shoe Manufacturing Company in 1904.
One hundred and ten years later, Mason Companies is stronger than ever,
having changed and diversified with the times to now offer catalogs of
products that include footwear, but also apparel, accessories, general
merchandise, food and gifts. Their markets blanket the United States.
As the company grew, so did its involvement in the community. In the
1950s, the B.A. Mason Trust was established to earmark the maximum allowable pretax earnings for charitable giving. Mason Companies played a significant role in the development of the Chippewa
Falls YMCA, St. Joseph’s Hospital, and many other area institutions.
Sue Kern, vice president of
human resources at Mason Companies, explains
how this is perpetuated
throughout the company
still to this day. “One of the
Mason Values is community
involvement, so giving back
to the community is a value
we share with all our emReggie Geissler, Connie Lewis , and Sue Kern
ployees and encourage all
our employees to get involved.” Mason Companies Internet Business
Manager Reggie Geissler adds, “That’s been a Mason Companies
family value forever; a staple handed down throughout the generations of ownership of the company.”
Mason Companies also teams up with the Two Ten Footwear Foundation, a nationwide charitable foundation that began in 1939 originally to help struggling workers in the shoe industry with financial
counseling and community resources. Mason Companies takes part
in Two Ten’s Footwear Cares program, a cross-country volunteer event
in April that 70 to 80 Mason Companies employees support locally
by lending able hands to maintain both Allen Park and Irvine Park in
Chippewa Falls.
Add to this their workplace drives to collect school supplies, their
Spirit of Christmas fundraising and collections to ensure disadvantaged families and kids can still experience the magic of Christmas,
and their support and volunteerism of many area causes, and one
begins to realize just how deep the Mason Companies foundation is

Mason Companies headquarters in Chippewa Falls

set within our community.
Mason Companies has been involved with United Way for as long as
anyone there can remember. “I don’t think we have records that go
that far back,” says Connie Lewis with a smile. As employment/risk
management specialist for Mason Companies, she is also a longtime United Way employee campaign coordinator. As for how and why
she first took the role of running the United Way campaign so long ago
at Mason Companies, she answers with a laugh, “It all kind of rolls
downhill.” When pressed, Connie’s tone turns soft and modest. “I just
like giving. Helping the community.”
Mason Companies is one of United Way’s top 25 business supporters
and a key partner in its mission. Mason Companies President and
CEO Daniel Hunt states, “United Way has been an integral part of our
community in the Chippewa Valley for decades. Mason Companies,
Inc., like many other businesses and individuals, has generously supported United Way with volunteers and money for many years as a way
to improve the local communities where our employees and families
live and work. Our local United Way has been doing a good job of identifying and addressing key needs in our communities. We are proud
of our support of United Way and our local communities, and look
forward to many more years of partnering with them to improve this
wonderful place we call home.”
Sue Kern also says that it’s about trusting in one organization to help
the most people. “United Way is truly looking at how that money is
spent and that it’s going to be used in the best manner possible.”
When asked how this level of community engagement as a company
affects the workplace, Reggie Geissler says, “The more engaged you
are in the community as a business, the more you come together as a
staff— you become family. Everyone is more close-knit.”
Certainly there can be little doubt how a business such as Mason
Companies, especially with its century-plus influence on our local
community, has contributed to the economic strength of the Chippewa Valley. It’s also obvious how they have encouraged and exemplified the goodwill and compassion our community can demonstrate to
ensure a good quality of life for all.
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TAKE PART ON FRIDAY, SEPT 12

United Way’s largest single-day volunteer event hits its 20th year.
2014 will mark the 20th
year of United Way’s Day
of Caring in the Chippewa
Valley. From its start with
a few dozen volunteers
working on a handful of
projects, Day of Caring
has now grown to be one
of the largest single-day
volunteer recruitments
in our area. Last year,
almost 600 volunteers
put in 2,300 combined
hours
helping
30
nonprofit organizations.

Volunteer
teams
and
individual volunteers are
all welcome to take part.
To volunteer for the day,
simply register on our
website. If you have any
questions, contact James
Peters at 715-834-5043 or
email jpeters@uwgcv.org.
All volunteers receive a Day
of Caring T-shirt, a bag
lunch, and the overflowing
satisfaction of making a
difference in the community.

To volunteer, register a team, or submit a project, visit:
• uwgcv.org/day-caring

IN BRIEF
§ United Way extends its gratitude to E.O. Johnson Business Technologies for donating their sponsorship time at the Eau Claire
Chamber of Commerce 100th Annual Meeting dinner to run a
United Way PSA. It was fantastic exposure to over 700 attendees.
Thanks also to WEAU 13 News for production assistance and preparing the PSA for air at the event.
§ United Way of the Greater Chippewa Valley sincerely appreciates
RCU (Royal Credit Union) for inviting United Way to co-sponsor
their Chamber Business After Hours in April. Both United Way of
the Greater Chippewa Valley and RCU are celebrating their 50th
anniversary this year, which was the theme of the night.
§ We welcome two new businesses to the United Way family who are
running United Way campaigns to support the community: Plank
Enterprises and Applied Data Consultants. Plank Enterprises is a
manufacturing-oriented holding company located in Eau Claire with
over 30 years of experience providing their customers with commercial and industrial products. Applied Data Consultants has multiple
locations in the U.S., with headquarters in Eau Claire. They apply
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web technologies and modern geographic information systems to
deliver real-time, dynamic, geospatial web solutions for clients.
Special thanks to both of these businesses for being compassionate
for and active in our community!
§ United Way appreciates the generous donation of in-kind services
from Student Transit, who will be providing all transportation for
this year’s IMPACT Tours. These tours give donors a first-hand look
at how their dollars are being invested, and how our program partners are making a difference in our community. Half-day tours are
scheduled once per month in the morning and the afternoon, and
usually make stops at four of our program partners. Make sure to
look for information coming soon about when tours are taking place
on the website at www.uwgcv.org.
§ Special thanks to all United Way employee campaign coordinators
who attended this year’s training sessions. Thank you also to their
businesses for allowing them to take time for the half-day session,
and for supporting United Way and the community.

SPECIAL RETROSPECTIVE
1968

1977

1982

2000

We’re celebrating 50 years in the community, and 50 years of the community
supporting the needs of the Chippewa Valley through campaigns and volunteerism.
This special insert is the second in a 3-part series highlighting past news, events and
people that have helped shape and direct United Way in the Chippewa Valley.

THANK
YOU!
We extend special thanks to all who attended and/or gave to our 50th
Thanks to Amie Winters for being a
fantastic emcee for the night.

Anniversary Gala. Over $20,000 additional dollars were raised to help us
ensure children enter school ready to succeed, families can be more financially
stable, and everyone has the best opportunities for health and wellness.

Photography donated by Gish Photography

Photography donated by Gish Photography
WWW.UWGCV.ORG | 7

CELEBRATING
1980

1985

1981

A DECADE OF FIRSTS
FOR A GROWING
ORGANIZATION

1989

The 1980s (Continued from last issue)
A rising temperature in the community

Other landmark changes occurred during the 1980s with
United Way. The 1980s saw the first priority studies done by
the organization. It also saw the first computer purchased
for the office. By 1989, the first United Way newsletter, “Way
to Go,” was published. The very first United Way Golf
Tournament was also held in 1989, before it became an
annual event.

Linda Jones

Executive Secretary
Chippewa Area United Way
1987 Photo

Janet Prueher

Executive Director,
Chippewa Area United Way
1987 Photo
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A special commemorative insert brought to you in part by:

Chippewa Area Executive Director
Melinda Haun and Eau Claire Executive Director
Kris Becker at 1995 Kickoff

1990
Campaign Chair Jim Bolton at
1995 We Care Kickoff at Carson Park

STRONGER IDENTITY AND
GREATER OUTREACH
TOWARD THE 21ST CENTURY.
1995 Stamp Out Hunger

The 1990s

Growing with the needs of the Chippewa Valley
As United Way continued to mature and become more involved in the
community, so did its commitment to the community. The 1990s saw
many enhancements, including: increased volunteer recruitment and the
beginning of Day of Caring; the start of the Annual United Way Golf
Tournament; the establishment of Leadership Circle and the Tocqueville
society; the first United Way awards ceremonies, and much more.
By the end of the 1990s, United Way was also taking its responsibilities
of accountability to the community to the next level by requiring outcome
reports from its program partners.

1993

1996 Brochure
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OUR LARGEST SINGLE-DAY
FUNDRAISING EVENT BEGAN
AT THIS TIME.
1990 sees United Way Golf Tournament
become an annual event
In 1988, two individuals had the foresight and
commitment to start a tradition that would provide a
legacy of caring for the community. Don Whiting (then
vice president of manufacturing for Cray Research)
and Donna Whiting (then board chair of the Chippewa
Area United Way) had the idea of sponsoring an
annual golf tournament with the intent of placing the
net proceeds into a permanent endowment. A portion
of interest accrued from the endowment principal
could then be used to help offset United Way’s
administrative costs so that more dollars raised
through the annual campaign could be allocated to
member agencies.
From its early days hosting a hundred participants, to
today where it has grown to almost 270 participants,
the tournament has been United Way’s largest
single-day fundraising event.

OUR LARGEST SINGLE-DAY
VOLUNTEER EVENT BEGAN
AT THIS TIME.
Day of Caring introduced to the
Chippewa Valley in the 1990s
During the 1980s, several United Ways in
the U.S. began organizing single-day group
volunteer events to assist their communities. In 1991, United Ways began calling
this event Day of Caring.
In 1995, our area saw the first United Way
Day of Caring organized. Though only a
handful of projects were accomplished by a
small but able group of volunteers, the
impact of this day was significant. Since
that time, this one-day event has grown to
now recruit well over 500 volunteers to help
non-profit agencies and public service
locations throughout Chippewa and Eau
Claire counties.

1996 Day of Caring

1998 Day of Caring
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1997 Day of Caring
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MOST SUCCESSFUL FOOD DRIVE IN YEARS
Over 150,000 pounds of food collected in the Chippewa Valley,
surpassing 2013 number by 11,383 pounds.
The 2014 Stamp Out Hunger food drive had
the biggest success locally since 2009. Tina
Dunn, chair of the food drive for the Eau Claire
post office, released a4total of 154,169 pounds of food collected in the
01
0, 2“Thank
AY 1area.
14
you to the Chippewa Valley for their continuing
Mcounty
generosity that makes the Stamp Out Hunger food drive so successful year after year,”
said Dunn. “With the help of our employees,
their family and friends, and United Way, we
have once again filled the empty shelves of
our local pantries as we attempt to eliminate
hunger for those in need.”
Eau Claire County collected 64,303 pounds
of food, up over 2,000 pounds from last year.
Donated food items in Eau Claire were delivered to Feed My People food bank, St. Francis
Food Pantry and Trinity Lutheran Food Pantry.
Feed My People reports over 30,000 pounds of
food received by them. “Feed My People distributes an average of about
25,000 pounds of food each day,” explained Emily Moore, executive director for Feed My People. “However, the food from the food drive will
last for several months (most of the summer) because food pantries
will use this food in combination with other food we have available.
Large food drives such as this are appreciated because it provides such
an interesting assortment of food.”

“This is the power of community coming together in action,” said James
Peters, director of marketing for United Way of the Greater Chippewa
Valley and volunteer coordinator for the food drive. “Stamp Out Hunger simply could not exist without the generosity and commitment of
the entire community, from those who donate to all the volunteers who
so wonderfully donated their time to help the
postal carriers collect.”
Volunteer participation was significant this year.
Postal carriers recruit family, friends and retired
postal carriers to assist. Food pantries depend
on volunteers to sort and stock items coming in.
Sara Nemec, community engagement coordinator for Feed My People reported that 62 individual
volunteers put in 181 volunteer hours collectively
at Feed My People for Stamp Out Hunger. United
Way recruited 42 volunteers to help collect food
in area neighborhoods.
Stamp Out Hunger is the largest single day national food drive. It occurs
every year on the second Saturday in May, when food pantries typically
find their inventories depleted just before summer demand increases
due to school lunch programs ending. United Way Worldwide is a national sponsor along with Campbell’s Soup, Valpak, the United States
Postal Service and the AFL-CIO. Locally, United Way of the Greater Chippewa Valley supports Stamp Out Hunger through public awareness,
volunteer recruitment, and workplace food drive coordination.

Chippewa
County
saw a significant increase in giving this
year as well, collecting 37,961 pounds
of food compared to
2013’s 33,643.
New this year was the
option for Eau Claire
and Chippewa Falls
area residents to donate money to local
food pantries. This
resulted in an additional $1,280 dollars collected. Food banks and food
pantries can typically purchase approximately $10 worth of food with
every dollar.
WWW.UWGCV.ORG | 11
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ORGANIZATIONS COME TOGETHER FOR CHIPPEWA HOMELESS

Community rallies to ensure homeless and at-risk population can still be served in Chippewa County.
When Starting Points, Chippewa County’s only emergency housing
services provider, closed its doors in early 2014, Chippewa County
faced a potentially large service gap to the poor and homeless. However,
a fast and collaborative response from dozens of organizations and
churches including Chippewa County Department of Human Services,
Catholic Charities of the Diocese of La Crosse, the L. E. Phillips Career
Development Center, Our Saviours Lutheran Church, Trinity United
Methodist Church, Volunteer Caregiver Program—Chippewa River
Industries, West CAP, and United Way helped ensure that basic needs
would still be met for Chippewa County residents facing crises.
Catholic Charities expanded their St. Lawrence Community Services
by hiring a new staff member and establishing a physical location
in Chippewa Falls thanks to temporary assistance from the county
health and human services department and the Career Development
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Center. The county is providing office space for 6 months and the
Career Development Center has provided administrative support.
West CAP and Catholic Charities is managing all homeless referrals,
with Volunteer Caregivers providing transportation to available
shelters in Eau Claire when possible.
Meanwhile, Agnes Table will continue to provide meals to those in need
thanks in large part to a generous donation by Northwestern Bank,
plus additional contributions by individuals. Meanwhile, efforts are
being taken to continue the Community Cupboard Warehouse, which
provides household goods, personal hygiene products and cleaning
supplies.
United Way of the Greater Chippewa Valley thanks all the organizations
and individuals who have helped to ensure Chippewa County residents
facing difficult times can find the help and services they need.
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CATHOLIC CHARITIES

Promoting the Dignity of the Human Person.
Until November 1, 2011, there were 48 less beds and one less roof in
our community to offer the homeless. Since Catholic Charities opened
the doors to Sojourner House on that cool November evening, they have
averaged more than 1,100 sheltered stays per month.
Sojourner House began as an ecumenical endeavor by several area
churches such as Valleybrook who recognized the need for additional
sheltering services in the area. As part of the planning committee, Catholic Charities offered to operate and run it in addition to their many other
programs available to community members in need.
“A lot of people perceive that typical stereotype of a homeless person
who wheels around a shopping cart,” says Roberta Kostka, development
associate for the Eau Claire Catholic Charities location. She explains that,
in actuality, stereotypes do not really apply. “The average age of a guest
of Sojourner House is 41, and right now the biggest demographic is males
in their twenties.”
Roberta explains that there are a variety of reasons for someone needing
shelter, and their needs can range from a single night to three months.
Beyond the issues of mental health and addiction that can disrupt someone from a stable life, others who come to Sojourner House are facing
challenges such as being kicked out of a parent’s house or of an apartment they shared with a domestic partner. They can be employed and
facing financial hardships, or otherwise facing transition and crisis.
At Sojourner House, guests are offered a shower and dinner, washers and
dryers to clean their clothes, a bed to sleep on, and a breakfast—all in a
clean, safe shelter from the elements. Sojourner relies on donated goods
and services to offset costs, such as laundry services provided by Mayo
Clinic Health System to keep towels and linens fresh, and milk donated by
Castle Rock Organic Farms. Sojourner House is also one of the recipients
of shoeboxes from the United Way Shoebox Project that runs in September
and October.
Guests are also made aware of other help and resources Catholic Charities provides, such as the St. Lawrence Community Service Program.
This program, supported by
United Way funds, begins
by engaging with struggling individuals and families to learn what assistance they need, from debt
management and financial
counseling to simply getting help paying basic utiliSojourner House offers 32 beds for men, and 16
beds for women, plus recliners.
ties, rent, or other bills. “For

2013, St. Lawrence gave almost $40,000 in direct client aid—such as
rent, utilities, and job-related expenses,” says Roberta. “We’re doing the
best that we can with the money we have.” People come to the program
as a direct referral either from a church, Sojourner House, or from Great
Rivers 2-1-1, another United Way program partner. Others learn about the
St. Lawrence program
by word of mouth.
When
Chippewa
County’s only homeless
shelter and emergency
service provider closed
in early 2014, Catholic
Charities increased
their service to the
Dory Marshall and Tyler Clark,
area by establishing
Financial Wellness Advocates for Catholic Charities
a physical presence in
Chippewa Falls and hiring a new staff member to provide St. Lawrence financial literacy services. Since April, they have almost doubled the number
of Chippewa County residents they are serving. Chippewa County Department of Human Services has offered a temporary office for them, and L.E.
Phillips Career Development Center has provided administartive support.
Though this arrangement is only planned through September, Catholic
Charities expects to find a permanent location in Chippewa County to continue their regular presence in the area.
Catholic Charities also provides adoption services to the community,
which includes both domestic and international adoptions, pregnancy
support throughout and after pregnancy including parenting preparation,
and post-adoption support. In 2012, Catholic Charities served 42 families
in the adoption process, helping them prepare to welcome an adoptive
child and support them throughout the adoption process. Post-adoption
services include education and referral services as well as special events
to birth parents, adult adoptees and adoptive families.
In 2013, Catholic Charities served over 1,000 people in Eau Claire and
Chippewa counties, promoting human dignity by alleviating poverty and
strengthening individuals and families. “We are so blessed to be able to
work with United Way,” Roberta says. In return, United Way is proud to
partner with Catholic Charities and all they do for our community.
WWW.UWGCV.ORG | 13
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the death of rock-star philanthropy

How I (finally) grew up and learned what it really means to make a difference.
By James Peters, director of marketing, United Way of the Greater Chippewa Valley

It wasn’t until my late thirties that a heavy stone of reality fell on
my shoulders—in this case, the realization that I would likely never
change the world.
That was always my dream, of course. I was going to change the
world. A Midwestern Martin Luther King, Jr., an American-Dairyland
Mahatma Gandhi. Although, to be honest, I was shooting more for
a Bono-esque kind of rock star philanthropy. That certainly seemed
like more fun, and I don’t particularly enjoy long marches or hunger
strikes.

a campaign video for
them when I worked at
WEAU. What are they all
about again?
When I looked into
United Way of the
Greater
Chippewa
Can rock stars change the world?
Valley
and
the
initiatives they were working on, it seemed to make sense on
the surface. Education, income and health. How can you argue
that as a means to improve overall quality of life? So, almost
begrudgingly out of fear of yet another rejection, I applied.

But after sixteen years into my career and trying to find a product,
service or mission I could wrap myself around instead of me being
strangled by it, I began to realize I may just be that kind of person
whose expectations are too high and idealistic.
I was at that precipice in life that most other
(far more adjusted) people reach by the time
they are twelve—the cliff’s-edge acceptance
“I have put away the
that I will not be a rock star or superhero. I
microphone, taken
would finally have to resign myself to both
off the silly hat and
mediocrity and inconsequence.
sunglasses. I’ve
And yet, I wasn’t quite ready to give up. About
three years ago, I finally decided to honor a
pledge I had made to myself back in my high
school days—a pledge that was perfectly
delivered by John Cusack as Lloyd Dobler in
the 1989 movie, Say Anything...

cancelled my sit-down
with the Pope.”

I don’t want to sell anything, buy anything, or process anything
as a career. I don’t want to sell anything bought or processed,
or buy anything sold or processed, or process anything sold,
bought, or processed, or repair anything sold, bought, or
processed. You know, as a career, I don’t want to do that.

So, I decided I would only apply to nonprofit organizations, and I
focused on community issues, arts and culture, and education. I was
fired up. Raring to go. I got ‘bizzy,’ as someone my age wouldn’t say.
Over six months of applications to positions across the state and on
either coast, and things weren’t looking so good for Lloyd Dobler and
his mantra. I had that dirty, sweaty towel in my hand, ready to throw
it in the ring. Then, I happened upon an ad for a marketing position
at our local United Way. Hmm. United Way. I’d heard of that. I’d given
to them through previous workplace campaigns. I even produced
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To say I was thrilled to be given the opportunity
to be part of the United Way team is an
understatement. And yet, it wasn’t until I had
been part of the mission for a year or so that
I really began to see the larger perspective of
making a difference in the world. It was a (slow)
maturation process for me to realize two things:
first, it is almost impossible to affect world
change by doing it globally, but great change is
imminently possible locally; and second, change
begins with the will of the individual, but is
accomplished by the heart of the community.

Today, I can say I have finally outgrown my ego-altruism, of wishing
to possess change instead of being a part of change. I have put
away the microphone, taken off the silly hat and sunglasses. I’ve
cancelled my sit-down with the Pope. United Way, its volunteers
and its mission have done this for me. I’ve proudly donned my LIVE
UNITED shirt and blended in with a sea of white cotton and black
letters as we embark on this new and exciting direction United
Way and its community of volunteers has taken. We have clearly
identified the root causes to issues that are keeping people from a
good quality of life, and we are recruiting our partners to collectively
tackle these issues in a way this community has never done before.
My dream had came true. Just not the way I had planned.
And, though admittedly as we move forward, we may feel a pressing
weight on our shoulders, it is not a cold stone of fatalistic reality, but
a community of hands squeezing an encouragement of possibility.
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2014-2015 Board Members

United Way welcomes our new and returning Board of Directors for the
2014-2015 year. Their time, service and dedication to our community
is greatly appreciated and valued.

Officers and Executive Committee
Jim Vaudreuil, Board Chair
Huebsch Services

1st term expiring 2016

Joan Coffman, Immediate Past Board Chair
St. Joseph’s Hospital

2nd term expiring 2017

Lisa Bruhn, Chair Elect

Marshfield Clinic

1st term expiring 2017

Reggie Geissler, Campaign Chair 2014
Mason Companies, Inc.
2nd term expiring 2015

Chuck Frenette, Treasurer

Mason Companies Inc. (Retired)
2nd term expiring 2015

Dave Gordon, At-Large

Proctor & Gamble (Retired)
2nd term expiring 2016

Jan Porath, Secretary

Board Members

Peter Farrow, At-Large

Group Health Cooperative of Eau Claire
2nd term expiring 2017

Vicki Hoehn, Vice Chair Campaign 2015
RCU

2nd term expiring 2016

Cathy Johnson, Community Mobilization Vice Chair
Raymond James /Fries Financial Group
2nd term expiring 2015

Bob Forsberg, At Large— Advocacy Board
Walmart

1st term expiring 2015

Pamela Speckien, At Large— Advocacy Board
U.S. Bank

1st term expiring 2015

Don Reck, Community Mobilization Vice Chair
Xcel Energy

2nd term expiring 2017

Peg Leinenkugel, At Large— Advocacy Board

Jacob Leinenkugel Brewing Company
2nd term expiring 2016

Clint Markin, Emerging Leaders Advisory Council

Markin Financial Group of Wells Fargo Advisors
1st term expiring 2015

Executive Director, UWGCV

WWW.UWGCV.ORG | 15

UNITED WAY NEWSLETTER

Non-Profit Org.
US Postage

IMPACT IN THE CHIPPEWA VALLEY

PAID

Eau Claire, WI
Permit No 1797
3603 N. Hastings Way, Suite 200
Eau Claire, WI 54703

UPCOMING

EVENTS
AUG

-

SEPT

AUGUST

SEPTEMBER

SEPTEMBER

Monday, Aug. 18th
Lake Wissota Golf, Chippewa Falls

Saturday, Sept. 6th, 11:00 A.M. - 5:00 P.M.
Irvine Park, Chippewa Falls

Friday, Sept. 12th
Throughout Chippewa and Eau Claire counties

26th Annual Golf Tournament

The United Way Golf Tournament has become
a sell-out event with 270 golfers enjoying a
day of prizes, raffles and fun competition.
Golfers enjoy a buffet lunch and an awards
banquet to end the day. This event fills up
quickly! To register, please visit

www.uwgcv.org/golf

GIVE. ADVOCATE. VOLUNTEER.
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United Way Community Block Party

A fun-filled day for all ages. Featuring
jugglers and musicians on the main stage,
delicious food, games and activities, and
lots of prizes to win. A free event promoting
education, income and health. Learn more by
visiting our website at:

www.uwgcv.org/block-party

Day of Caring

Our biggest volunteer day of the year! Join hundreds of others as we help out area nonprofits and
the community. Volunteers receive a T-shirt and
bag lunch. More info & registration at:

www.uwgcv.org/day-caring

There’s a lot more you want to know at:

www.uwgcv.org
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