[image: image1.png]United
Way /





United Way of the
Greater Chippewa Valley
FINANCIAL STABILITY SURVEY 

DRAFT – DO NOT COMPLETE
If you provide services that address financial stability, please complete this survey by February 24, 2012.

Also, please forward this survey to any colleagues you feel should provide input.

Tell us about your financial stability-related programs/services:
(There will be 3 sets of questions (1-10 below), so that information may be entered for up to 3 programs.)
1. What programs/services do you offer that improve the financial position of your clients?

a. Program/Service Name & Brief Description 
b. Does this program use a recognized, research-based methodology? Yes    No  Not Sure   
If yes, include Methodology Name and Brief Description 

2. How long have you offered this program?  <1 yr.    2-3 yrs.    4-5 yrs.    6-10 yrs.    >10 yrs.      

3. What changes have you seen in the population served, or what trends have you observed since the inception of this program?

a. Why have the above changes or trends occurred?

4. What target population does this program serve?

Age (5-14, 15-19, 20-29, 30-39, 40-49, 50-59, 60 and older)

Gender (Male, Female, Both)

Race/Ethnicity (White, African American, Native American, Asian, Latino, Other)

Geographic area (Choices will include various areas in Chippewa and Eau Claire Counties)

Income level (<$10,000, $10,000-$14,999, $15,000-24,999, $25,000-$34,999, $35,000-$49,999, $50,000-$74,999, $75,000 and above)

Employment status (Employed, Unemployed)

Other: ______________________________

5. Last year, how many clients received services through this program?

<10

11-24

25-49

50-74

75-99

100-199

200 or more

Comments:
6. What is the average length of time that a client participates in this program?

1-3 months

4-6 months

7-9 months

10-12 months
13-18 months
19-24 months
More than 2 years

Comments:
7. What percentage of clients relapse, or return to the program in a similar situation as they first entered the program? 
	0-9%
	50-59%

	10-19%
	60-69%

	20-29%
	70-79%

	30-39%
	80-89%

	40-49%
	90-100%


8. What percentage of clients return for additional services, that build on previous successes?

	0-9%
	50-59%

	10-19%
	60-69%

	20-29%
	70-79%

	30-39%
	80-89%

	40-49%
	90-100%


9. What key measures do you use to indicate your success in achieving desired outcomes?

10. What have clients said is most important to improving their financial position?
Tell us about the community and its systems, related to financial stability programs/services:

11. What key issues/barriers prevent people from becoming financially stable, what are the root causes, and what are the potential solutions?  Then, rank the barriers you listed, using 1 to indicate the barrier that is most important to address.
	Rank
	Issue/Barrier
	Root Cause
	Potential Solution

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


12. What are the primary service gaps (within programs or system-wide)?

13. If community programs were to target a specific population for financial stability programs/services, what should it be?  (Select all that apply to create the combination describing the target population.) 

Age (5-14, 15-19, 20-29, 30-39, 40-49, 50-59, 60 and older)

Gender (Male, Female, Both)

Race/Ethnicity (White, African American, Native American, Asian, Latino, Other)

Geographic area (Choices will include various areas in Chippewa and Eau Claire Counties)

Income level (<$10,000, $10,000-$14,999, $15,000-24,999, $25,000-$34,999, $35,000-$49,999, $50,000-$74,999, $75,000 and above)

Employment status (Employed, Unemployed)

Other: ______________________________


Comments:

14. What type of community programs would have the greatest long-term, sustainable impact on helping people raise their net income or increase their savings?  
(Please rank the following, beginning with 1 to indicate the option providing the most impact.)
__Education (i.e., high school, college, or continuing education)

__Job training

__Job placement services

__Financial literacy education
__Income supports (i.e., financial assistance programs, tax benefits, etc.)
__Low-cost banking (i.e., free checking and savings accounts)
__Low-interest loans
__Savings match programs (deposits would be supplemented by a matching amount)

__Other: ________________________________

__Other: ________________________________
15. Other comments:
Optional (so that we may follow up with questions):

Name

Position

Organization

Phone

E-mail
If you would like to send additional information, please forward it to: vhogan@uwgcv.org.

Click here to forward this survey to a colleague.
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